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EXECUTIVE SUMMARY

A survey of experiences with and evaluations of the Community Foundation of the Ozarks (CFO) was designed and administered to directors of CFO’s “Endowment Partners” during the summer of 2005.  The survey was administered to 243 nonprofit organizations. One-hundred-and-three surveys were returned for a response rate of 42.4%.

Following are the highlights of the survey findings:

· CFO’s support was rated as most relevant and valuable for “Endowment Building.”  This category was the highest rated among five categories.

· The individual services ranked as most relevant and valuable were “Campaigning/fundraising assistance” and “Capacity building grants.”

· The individual services ranked as least relevant and valuable were “Funding information Center/Springfield-Greene County Library” and “Identifying gaps in community services.”
· All of the 15 categories and specific services that respondents evaluated were rated at least at the level of “somewhat relevant to our organization,” and many were rated at a level of “significantly valuable to our organization.”
· When asked to identify CFO’s three best assets, the most common responses were in the areas of “Financial/fundraising information,” “Grants,” and “Helpfulness of CFO staff.”
· When asked to identify three ways in which CFO could improve its work with their organizations, the most common responses were in the areas of “Financial/fundraising information,” “Grants,” and “Education/training.”
INTRODUCTION AND METHODOLOGY
During the summer of 2005, a survey exploring nonprofit organizations’ experiences with and evaluations of the Community Foundation of the Ozarks (CFO) was designed and administered to directors of CFO’s “Endowment Partners,” nonprofit organizations identified by CFO.  The survey was administered via mail to 243 nonprofit organizations.  This report details the administration and results of the survey.

The survey was brief and was organized around five topics:  (1) community needs assessment; (2) encouraging collaboration; (3) endowment building; (4) information services; and (5) initiative-based grantmaking.  Four topics were supported by specific questions exploring details of that topic.  Fifteen closed-ended items asked respondents to evaluate the relevance and value of CFO’s support in those topic areas.  Two open-ended items asked respondents to identify CFO’s three best supportive assets and three ways in which CFO might better provide supports to its partners.  A copy of the survey appears in Appendix A.  

The survey was meant to complement a related CFO evaluation project involving a survey and an interview of CFO’s donors.  A report detailing the methods and findings of that project has been issued separately.  

On June 20, 2005, the endowment partners paper-and-pencil surveys were sent out to directors of 243 nonprofit organizations whose names and addresses were provided by the CFO’s Chief Executive Officer.  Because potential respondents were assured anonymity, another copy of the survey was again mailed out three weeks later to the same 243 organizations to enhance the response rate.  One-hundred-and-three surveys were returned with whole or partial responses as of the middle of September for a response rate of 42.4%.  

ORGANIZATION OF THIS REPORT

Below, organized first by closed-ended items and then by open-ended items, are the survey questions and results.  The closed-ended items best support quantitative analysis.  The open-ended items best support a qualitative analysis.  The term “respondents” refers to those individuals who returned by mail the paper-and-pencil survey.  The term “commentators” refers to those survey respondents who offered written comments on the survey.  

PART 1:  QUANTITATIVE RESULTS.  RATINGS AND RANKINGS OF CFO SUPPORT BY ITS ENDOWMENT PARTNERS
Respondents were instructed to rate the importance of CFO’s support for 10 specific endowment partner services and five more general categories using three alternatives:  “Not relevant or applicable to our organization,” “Somewhat relevant to our organization,” and “Significantly valuable to our organization.”  

Table 1 displays the relative importance of the five general categories and the 10 specific items found within the categories.  The data in the table are derived from the specific data found in Table 2.  

TABLE 1

Rankings of Endowment Partner Services
	CFO Endowment Partner Services
	Category rank 
	Average category item rank 
	Item rank within category
	Overall item rank (out of 10)

	C.  Endowment Building
	1
	2.75
	
	

	1. Campaigning  / fundraising assistance
	
	
	1.5
	1.5

	3. Capacity building grants
	
	
	1.5
	1.5

	4. Charitable gift annuity programs
	
	
	3
	3

	2. Leave Legacy Program (public awareness)
	
	
	4
	5

	
	
	
	
	

	E.  More Initiative-Based Grantmaking
	2
	(no items in category)
	
	

	
	
	
	
	

	B.  Encouraging Collaboration
	3
	5.00
	
	

	2. Encouraging collaborative ventures
	
	
	1
	4

	1. Planning for ongoing nonprofit input
	
	
	2
	6

	
	
	
	
	

	D.  Information Services
	4
	8.25
	
	

	1. Estate Planning and planned giving information
	
	
	1
	7

	2. Funding information Center/Springfield-Greene County Library
	
	
	2
	9.5

	
	
	
	
	

	A.  Community Needs Assessment
	5
	8.75
	
	

	2. Developing the community needs assessment (Community Focus Report)
	
	
	1
	8

	1. Identifying gaps in community services
	
	
	2
	9.5


TABLE 2

Endowment Partners Survey Responses 
	CFO Endowment Partner Services


	Number of respondents to item
	Not relevant or applicable to our organization (1)


	Somewhat relevant to our organization (2)
	Significantly valuable to our organization (3)
	Mean rating (and standard deviation)

	A.  Community Needs Assessment
	59
	   20  (33.9%)
	    21  (35.6%)
	    18  (30.5%)
	1.97  (.809)

	1. Identifying gaps in community services
	92
	37  (40.2)
	28  (30.4)
	27  (29.3)
	1.89  (.831)

	2. Developing the community needs assessment (Community Focus Report)
	91
	37  (40.7)
	25  (27.5)
	29  (31.9)
	1.91  (.852)

	
	
	 
	
	
	

	B.  Encouraging Collaboration
	52
	      6  (11.5%)
	   29  (55.8%)
	    17  (32.7%)
	2.21  (.637)

	1. Planning for ongoing nonprofit input
	90
	10  (11.1)
	46  (51.1)
	34  (37.8)
	2.27  (.650)

	2. Encouraging collaborative ventures
	91
	6  (6.6)
	51  (56.0)
	34  (37.4)
	2.31  (.591)

	
	
	
	
	
	

	C.  Endowment Building
	54
	   4  (7.4%)
	   21  (38.9%)
	    29  (53.7%)
	2.46  (.636)

	1. Campaigning  / fundraising assistance
	92
	12  (13.0)
	28  (30.4)
	52  (56.5)
	2.43  (.716)

	2. Leave Legacy Program (public awareness)
	93
	14  (15.1)
	37  (39.8)
	42  (45.2)
	2.30  (.719)

	3. Capacity building grants
	93
	13  (14.0)
	27  (29.0)
	53  (57.0)
	2.43  (.728)

	4. Charitable gift annuity programs
	93
	13  (14.0)
	31  (33.3)
	49  (52.7)
	2.39  (.723)

	
	
	
	
	
	

	D.  Information Services
	45
	     9  (20.0%)
	   24  (53.3%)
	   12  (26.7%)
	2.07  (.680)

	1. Estate Planning and planned giving information
	90
	20  (22.2)
	35  (38.9)
	35  (38.9)
	2.17  (.768)

	2. Funding information Center/Springfield-Greene County Library
	89
	35  (39.3)
	29 (32.6)
	25  (28.1)
	1.89  (.818)

	
	
	
	
	
	

	E.  More Initiative-Based Grantmaking
	66
	    9  (13.6%)
	    25  (37.9%)
	  32  (48.5%)
	2.35  (.712)


The average ratings of the specific items were converted to rank scores to identify sequential importance of the 35 items [“Overall item rank”].  Average category scores were then obtained by averaging the specific item ranks for that category [“Average category item rank”].  The resulting “category rank” sequences the importance of the category relative to the others, and the resulting “Item rank within category” sequences the specific items in that category relative to the others for all categories except Category E.  Category E’s ranking was determined by comparing its category ranking to the category ranking—not the item rankings—of the four other categories.

It is evident from the data that CFO’s support was rated most relevant and valuable in the category of “Endowment Building.”  The category is rated and ranked the highest of the five categories.  The four items of the category captured four of the highest five ratings.

Second in rating and ranking is the category of “More Initiative-Based Grantmaking.”  This category had no subordinate items.  

Third in terms of relevance and value of CFO support is the category of “Encouraging Collaboration.”  The two items that constitute this category were ranked fourth and sixth.

The fourth- and fifth-ranked categories—rated closely together—are “Information Services” and “Community Needs Assessment,” respectively.  Their items captured the lowest four ratings.  

Data reporting the frequencies and averages of respondents’ selections are found in Table 2.

Table 2 indicates that although there are differences in the ranked values of items and categories, all of the categories and items were rated on average as being at least at a level of “somewhat relevant” in terms of CFO’s support.  Indeed, Appendix B (which displays the results of significance tests of the data in Table 2) shows that (1) none of the items or categories was statistically significantly below a level of “somewhat relevant,” and (2) Categories B, C, and E, and their associated items, all were evaluated as statistically significantly above a level of “somewhat relevant.”
PART 2:  QUALITATIVE RESULTS – CFO ASSETS
Survey respondents were asked to identify CFO’s three best assets in its works with their organizations.  The most common responses were in the areas of “Financial/fundraising information,” “Grants,” and “Helpfulness of CFO staff.”  The responses, organized by category, are listed below.

Availability/Accessibility

	· Accessibility

	· Accessibility and responsiveness of staff is extraordinarily helpful

	· Availability is great

	· CFO is available and accessible at all levels including the president

	· Easily accessible for questions and/or concerns

	· Very accessible


Collaboration
	· Assistance in establishing a collaborative partners initiative

	· Bringing people together

	· Collaboration

	· Community collaboration

	· Encourage partnership/learning from others

	· Encouraging collaboration and eliminating duplications

	· Encouraging collaborations in community

	· Encouraging groups to collaborate to eliminate duplications

	· Fostering collaboration

	· Promoting community collaboration


Communication
	· Active communication with members 

	· Communication [7 responses]

	· Communication via email and newsletters.

	· Information and communication - support

	· Regular communication


Education/Training

	· Affiliate conferences and sharing of ideas

	· CFO is very good about notifying us about workshop opportunities and meetings.

	· Community seminar on planned giving

	· Education in ways to encourage local businesses and organizations to participate in senior center activities

	· Education opportunities

	· Educational/information programs

	· Helping educate us

	· I am impressed with the amount of trainings and workshops offered- very helpful!

	· I love the seminars- very informative and helpful

	· Meetings provide an opportunity to expand our knowledge

	· Ongoing educational programs

	· Providing diverse training opportunities

	· Providing educational opportunities

	· Providing educational seminars and workshops

	· Providing seminars via computer

	· Providing special sessions

	· Quarterly seminars about other non-profits are great

	· Training

	· Training and seminars

	· Web-based trainings


Financial/Fundraising Information
	· Asset growth

	· Availability of foundation to invest funds for greater returns

	· Charitable gift annuity program

	· Donor Central Online is GREAT! Very convenient!

	· Endowment Building and distribution

	· Endowment investment/growth

	· Endowment management

	· Estate planning and planned giving information very helpful

	· Financial bookkeeping

	· Funding

	· Funding info center

	· Fundraising help

	· Generating income

	· Getting the best rate on our returns

	· Giving guidelines to donations

	· Giving us the opportunity to have an endowment fund for our future

	· Good investment program

	· Great fund management of our endowment through CFO

	· Growth

	· Growth development and formation of long-term financial stability

	· Helpful in funding new projects

	· Help identify possible money sources

	· Helpful information for building up our endowment program

	· Information on planned giving vehicles and training to support that

	· Information regarding fundraising, etc.

	· Investment management

	· Investment of funds

	· Investment vehicle for our endowment

	· Keeping us informed about our money

	· Make donors available to my organization

	· Manage funds

	· Managing funds

	· Managing/investing funds

	· Managing our endowment fund

	· Money management abilities- local funding

	· Money-raising investments

	· Planned Giving information

	· Preserve assets

	· Private donor development

	· Providing management of funds

	· Providing a variety of funding sources- not being too restrictive in guidelines

	· Providing financial support for new initiatives or ongoing projects

	· Rate of return on investments

	· Responds quickly to our organization's requests for transfer of funds to us.

	· Return on our investments- low fees

	· Served as a guide to new dollars for projects

	· Stewardship of funds

	· Strong financial base


Grants
	· Capacity building grants

	· CFO has a good grant-making process in place and continually works to make the process better

	· CFO strives to un-complicate grant application processes

	· CFO's support has always been valuable in the areas we've asked for. Primarily grant-making.

	· Challenge grant and other grant opportunities for affiliates

	· Grant distribution is timely and well-documented

	· Grant program (endowment funds)

	· Grant-making ability

	· Grant-making possibilities

	· Grants

	· Grants for specific projects

	· Great tool in your letter of interest process- good training for grantwriting

	· Helping in new grants continuing to come our way

	· Keep us thinking about grants and how to get them

	· Listening and answering questions in the grant writing process

	· Opportunities for grants

	· Opportunities to apply for grants

	· Provides access to potential grants or gifts

	· Providing grant funding

	· Streamlined grant application- available online

	· The availability of grants for a variety of needs


Helpfulness of CFO staff
	· Always willing to meet with us- even though our community is 2 hours from Springfield

	· Assistance with everything- answering questions

	· CFO people being accessible and helpful

	· CFO seems very willing to work with any entity and get to know their needs

	· CFO staff has been very professional and helpful in their dealings with our organization

	· Courteous and helpful service

	· Helpful

	· Helping answer unanswered questions, being able to adapt a fund to fit the need

	· I have never had a problem getting my questions answered/ someone is always available

	· Personal contact from staff

	· Personal contacts- very willing to help- responds quickly

	· President and other officers took the time to meet with our Board of Directors. They answered our questions and offered the services we could benefit from.

	· Providing non-profit support and assistance

	· Quick response to needed assistance

	· Response to questions

	· Responsiveness and involvement of staff

	· Responsiveness to our needs

	· Support [2 responses]

	· Willingness on part of staff to assist

	· Willingness to assist


Knowledge/Information/Resources

	· Access to very qualified individuals or organizations = resources

	· Advice

	· CFO has been very good about keeping our organization updated on everything it's doing (newsletters, emails, printed materials)

	· Consultation

	· Coordination of resources

	· Good staff

	· Great resource tool for our organization

	· Having staff knowledgeable in all areas

	· Informational resource

	· Meeting requests for special information or meeting or specific topics related to not-for-profit management

	· Operation is reliable and professional

	· Securing opportunities to information resources and training tools

	· Sending out new information

	· Staff very friendly and knowledgeable

	· Their knowledge/know-how

	· Well-educated individuals in your employment


Other 

	· After the initial sales pitch, CFO has been invisible, uninterested and unresponsive

	· Arts in the Park

	· Awareness

	· Assist in the area of community awareness for our agencies

	· CFO gives to those programs who have the most need and can reach the most individuals

	· CFO thinks outside the box

	· Community Focus report

	· Community Report Card

	· Creamery office

	· Encouragement

	· Encouraging

	· Endowment partners program

	· Gary Funk's vision and enthusiasm - also reflected in the entire staff

	· Helping organizations we work with to become affiliates/community foundations of CFO

	· High level of enthusiasm

	· Identifying publicity means

	· Keep us from going through the 501-C3, giving us a place to put our money where it would earn more

	· Level of respect CFO commands in the community- being associated with CFO brings respect and professionalism to us

	· Local

	· Networking

	· Newsletter is informative

	· Polite

	· Presence in community

	· Problem-solving

	· Professional courtesies

	· Promote my organization to your funds- market my CFO fund

	· Sales pitch

	· Services

	· Shared interest

	· The only contact we have is receiving statements

	· We are a new member and do not feel qualified to evaluate yet


PART 3:  QUALITATIVE RESULTS – AREAS OF IMPROVEMENT

Respondents were asked to identify three ways in which CFO could improve its work with their organizations.  Although respondents identified CFO’s greatest assets as “Financial/fundraising information” and “Grants,” those same two areas were identified most frequently as needing improvement.  “Education/training” was also identified as an area needing improvement.  The responses, divided by category, are listed below.
Collaboration/Networking

	· Broker collaboration among other community foundations that are CFO clients

	· Encourage collaborations

	· Help partner organization with potential granters. Help us meet them and better understand each others' needs. Help us to connect.

	· More networking opportunities

	· More opportunities to network with other partners


Education/Training

	· Additional training opportunities for board members

	· Board development workshops

	· Bring trainings to regions

	· Education for myself- on going to talk to potential donors- even suggestions on books to read to help me learn how to work a foundation.

	· Educational materials for the community- generic that we could add our name/information to

	· Keep expanding training opportunities- offer more intensive training on fundraising

	· More "how-tos"

	· More education on endowments

	· More free seminars on planned-giving strategies- provide brochures on planned-giving options

	· More seminars for the public education

	· More seminars on giving

	· Provide more educational courses or seminars on matters as they relate to estate planning or planned giving

	· We do need CFO to provide detailed training and support as we develop the publications and programs necessary to develop our endowment. Until they can do that, their credibility in regard to other kinds of support is NIL. Thanks.


Financial/Fundraising Information

	· Additional funding opportunities for non profits serving the SWMO region, including Springfield and surrounding counties- in other words, Springfield's economic area

	· Additional guidance to improve fundraising

	· Better financial reports to the organization

	· Connecting us with potential donors

	· Develop an "on the road" fundraising program that could be presented to boards on their turf.

	· Don't need more seminars in planned giving and legacy giving- need help in getting people TO give

	· Endowment Building- especially for someone new to the position

	· Follow-up with all new partners to help them develop organization-specific materials and programs to build endowment. Until you can do this well, don't try to expand your sphere of influence.

	· Funds deposited by not-for-profits should be available to that charity in an emergency (endowments). Maybe need to have some kind of resolution from the not-for-profit board to make funds available.

	· Growth of fund donors

	· Help us get in front of major donors

	· Identify funding sources for our work

	· Including or allowing money for operations

	· Joint venture or shared loans

	· Make the community more aware of family and community donor-advised funds that other groups could apply for

	· Match needs with our fund

	· Maybe in the future offer one-on-one help with fundraising development ideas

	· Open doors to potential donors

	· Planned giving assistance and facilitation

	· Specific fundraising techniques

	· Startup money for small affiliates

	· Understanding of endowment structure

	· Work more with endowment partners to meet our fundraising needs

	· Work with us on program assessments to see if operational dollars could be allocated instead of always funding new programs


Grant Information

	· Alert us to how and when to apply for CFO grants and their criteria

	· Be more clear in grant guidelines. What exactly are you looking for in the grant proposal? What exactly will the organization be required to turn in after receiving a grant award?

	· Free workshops on grant writing

	· Grant money or volunteer network for office assistance

	· Grant procedures are confusing and seem to change regarding deadlines, etc.

	· Help us understand exactly what a grant donor is looking for

	· Help with identifying funding sources/grants and grant-writing

	· Increase capacity building grants

	· Keep grant request forms as simple as possible

	· Keep us informed on all grant possibilities

	· Looking at ways grants could be developed to assist with operating expenses

	· More grant funding to support varied activities

	· More grant money for operating costs

	· More grants

	· More grants available area-wide, not just Greene County

	· Process for accessing grants- understanding

	· Screen grant applicants for duplication of services available through other means

	· Technology/capacity grant opportunities


No Improvement Needed

	· Guarantee a 10% return on investment- just teasing! But I can't think of anything else

	· I can't really think of anything you could do better. Your staff has been great with answering questions and providing help and information when needed. Very supportive!!

	· Keep on doing what you are doing- it works well!

	· No specific suggestions

	· Truly can't think of anything

	· You are doing just fine

	· You guys are great!

	· You're doing a great job


Other

	· Actively assist our community foundation in helping develop or fund a community needs assessment

	· Assist in public education about our organization- PSA's aren't often used by media, and if they are, it is at low-viewer time slots

	· Capacity building (2)

	· Direct communication with non-profit board members

	· Emailing pictures is hard on our system- perhaps email that pictures of which presentation are available and let us look at them

	· Fewer junk mailings

	· Give us information about how you work

	· I am not aware of things you do. As a national non-profit we have resources and training already available to us. As a result, we are not looking for assistance from CFO (I mean this in a positive way). You do a good job.

	· I believe if CFO continues to focus on the areas mentioned above that your efforts will continue to have a great impact on this community

	· I'm too new in this position to be able to answer this now

	· In the community focus report, CFO needs to acknowledge animal abuse as a red flag item and place more emphasis on the links between domestic animal abuse and other forms of domestic violence.

	· Information on applicable services/benefits

	· Long range planning

	· Look forward to a closer association as we make future plans

	· Mentoring smaller non-profits

	· More presence in community

	· Need more activities in areas outside Springfield

	· None of these services have been offered to our organization

	· Provide a CFO logo kit by email or online instead of us having to call your agency- leave a legacy logo in particular

	· Provide satellite programs in outlying areas

	· Provide/develop business resources that may, on occasion, "gift" their resources without us having to purchase them

	· Raising community awareness of board responsibilities, i.e. giving, policy-making, liability, fundraising, long term planning

	· Real issue in identifying priorities for our community

	· Share best ideas from other non-profits and/or other areas

	· Spell my name right - Mark Swigert

	· Starter's kit for newcomers- I have had a little trouble sorting through the terminology

	· Too new to foundation to address at this time

	· Too new to identify support activities

	· We could use periodic individual visits to assess how we can use CFO to our best advantage and to ask questions

	· We don't need CFO to help us be a better non-profit, re: all of the "services" on this instrument.


APPENDIX A

Endowment Partners Survey

Community Foundation of the Ozarks

2005

How good was the level of CFO support in each of the following areas?  CIRCLE ONE ITEM FOR EACH ROW.

	CFO Endowment Partner Services


	Not relevant or applicable to our organization


	Somewhat relevant to our organization
	Significantly valuable to our organization

	A.  Community Needs Assessment
	1
	2
	3

	3. Identifying gaps in community services
	1
	2
	3

	4. Developing the community needs assessment (Community Focus Report)
	1
	2
	3

	
	
	
	

	B.  Encouraging Collaboration
	1
	2
	3

	3. Planning for ongoing nonprofit input
	1
	2
	3

	4. Encouraging collaborative ventures
	1
	2
	3

	
	
	
	

	C.  Endowment Building
	1
	2
	3

	5. Campaigning  / fundraising assistance
	1
	2
	3

	6. Leave Legacy Program (public awareness)
	1
	2
	3

	7. Capacity building grants
	1
	2
	3

	8. Charitable gift annuity programs
	1
	2
	3

	
	
	
	

	D.  Information Services
	1
	2
	3

	3. Estate Planning and planned giving information
	1
	2
	3

	4. Funding information Center/Springfield-Greene County Library
	1
	2
	3

	
	
	
	

	E.  More Initiative-Based Grantmaking
	1
	2
	3


F.  Please identify CFO’s three best assets in its work with your organization.  What are we doing right?

1._______________________________________________________________________________________________________________________________________________________________________________________________________________

2._______________________________________________________________________________________________________________________________________________________________________________________________________________

3._______________________________________________________________________________________________________________________________________________________________________________________________________________
G.  Please identify three ways in which CFO could improve its work with your organization.  What should we be doing
      better?
1._______________________________________________________________________________________________________________________________________________________________________________________________________________

2._______________________________________________________________________________________________________________________________________________________________________________________________________________

3._______________________________________________________________________________________________________________________________________________________________________________________________________________

APPENDIX B
Endowment Partners Survey 
Significance Tests
	CFO Endowment Partner Services


	t-value (testing against “Somewhat relevant to our organization)
	Degrees of freedom


	Significance level (2-tailed)
	Statistically significant at the p ≤ .05 level
	Statistically significant at the p ≤ .01 level

	A.  Community Needs Assessment
	-.322
	58
	.749
	
	

	5. Identifying gaps in community services
	-1.254
	91
	.213
	
	

	6. Developing the community needs assessment (Community Focus Report)
	-.985
	90
	.327
	
	

	
	
	
	
	
	

	B.  Encouraging Collaboration
	2.396
	51
	.020
	Yes 
	

	5. Planning for ongoing nonprofit input
	3.892
	89
	.000
	
	Yes 

	6. Encouraging collaborative ventures
	4.971
	90
	.000
	
	Yes

	
	
	
	
	
	

	C.  Endowment Building
	5.351
	53
	.000
	
	Yes

	3. Campaigning  / fundraising assistance
	5.827
	91
	.000
	
	Yes

	4. Leave Legacy Program (public awareness)
	4.038
	92
	.000
	
	Yes

	5. Capacity building grants
	5.695
	92
	.000
	
	Yes

	6. Charitable gift annuity programs
	5.165
	92
	.000
	
	Yes

	
	
	
	
	
	

	D.  Information Services
	.650
	44
	.519
	
	

	5. Estate Planning and planned giving information
	2.059
	89
	.042
	Questionable 
	

	6. Funding information Center/Springfield-Greene County Library
	-1.296
	88
	.198
	
	

	
	
	
	
	
	

	E.  More Initiative-Based Grantmaking
	3.974
	65
	.000
	
	Yes 
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